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Describe the fundamental concepts of information-seeking behaviors


To successfully assist library patrons, I must understand user behaviors.  I understand how that begins with me.  I impart knowledge to customers from my own instincts.   Yet through observation and study, I also recognized distinct tendencies among various population segments.  Our attitudes clearly determine how we seek information. 
Before I could better recognize the information needs of others, I had to understand myself.  I gained incredible insight after completing a Humanetrics- Jung Typology Test for a Library 286 personality assessment.  These results mostly supported previous psychological exams I had taken in the past.  I wasn’t too surprised with the Introverted Intuitive Feeling Judgmental (INFJ) characterization.  I prefer to find information on my own.  I also rather interact with small groups.  That works in a library environment where I am mostly helping a few people at a time.  This trait also complements reference desk duties.  Patrons feel comfortable communicating their concerns with me.  In return, I give them straightforward answers.   I also willingly challenge assertions and examine numerous resources before arriving at a final conclusion.  I implicitly impart these values to customers.
However, I wonder if the results would be exactly the same today.  For the most part, I still favor privacy.   Yet, I have really enjoyed interacting with people at public and school libraries.  This contrasts with my unhappiness as a middle school instructor.  Shortly after I left the teaching profession, I completed the Humanetrics exam.   I realize how those experiences impacted the results.
I also gained useful insights for my current job as high school librarian from a Library 262 teen observation log.  For this assignment, I recorded twenty five hours of adolescent behaviors at restaurants, malls, libraries, schools, and online.   I found teens are extremely media savvy.  More participate on social networks like My Space and Facebook compared with adults.  I regularly see teenagers using multimedia devices such as cell phones or I Pods for downloading or taking pictures, text messaging, and listening to music.  During a class observation at another high school last spring, student groups mostly collaborated with each other to promote the novel most deserving of the 2008 California Young Reader Medal recognition.  I did note distinctions between male and female information seekers.  Boys needed more visual & tactile stimulation.  I observed how they played video games and read graphic novels.  In contrast, girls utilize the social applications of information devices.  They write on social blogs and text message to their friends.  
At my current high school site, I have attempted to remedy this situation to serve student needs to the best of my ability.  That’s extremely challenging since online games, music downloads, and social networks are filtered by the district network.   Therefore, I concentrate my efforts on internet usage during class visits.  I have also planned activities like a Halloween Bash based on the Teen Read Week theme of  “Take a bite out of books” to combine recreation and literacy.   I have also ordered more high interest graphic novels and magazines to the collection.
During my research and employment at public libraries, I found people accessed information differently.  Carlene Chiu and I examined the media habits of three public library segments-children, teens, and adults for a Library 283 Marketing Mix User Behavior analysis.   By noting their behaviors, we determined appropriate services, marketing strategies, and costs.  For children, with limited attention spans, interactive activities and multimedia devices garnered their attention.   Librarians market these services through story times, computers for kids, and other children’s programming.  The costs were somewhat prohibitive due to the expense of technology purchases and guest speakers.  As I stated previously, teens gravitate more towards internet resources.  Since they visit the library less than elementary age students, educational online sites as well as multimedia outlets best garner their interest.  A strong Teen Advisory Board may further promote YA services to their peers.   Senior Citizens generally feel uncomfortable with technology.  Since they prefer to peruse print materials and radio listening, the library best promotes senior programs through mailed letters and broadcasts.  In this respect, they may be easier to service since print materials are also less expensive than multimedia ones.  

It takes a lifetime of study to even grasp the dimensions of human behavior.  Through my studies, I have gotten a brief glimpse.  I discovered my own preferences and tendencies.  While I generally prefer to interact in intimate settings, my compassion draws me towards helping others.  I also discovered how different groups of people process information.  I will develop future library programs with this information in mind.   In conclusion, information seeking behaviors is a two way street.  I must learn more about myself and others to become an effective public servant.
