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Competency C

Recognize the social, cultural and economic dimensions of information use

Information transcends beyond the curriculum and higher learning.  It shapes the entire community at large.  I discovered how the social, cultural, and economic dimensions of information use are often interwoven.  Through a Library 200 critical note based on Donna Gordon Blankinship’s Library Journal article titled “Library at the Mall”, I uncovered the benefits of partnerships between businesses and libraries. Blankinship illustrated this point through three case studies in Dayton, Indianapolis, and Seattle.   She described how mall employees used the library during their breaks.  Customers also multi tasked their shopping duties with leisure reading.  The later hours and the library’s proximity to the shopping outlets allowed people to visit both facilities at their convenience.    Local neighborhood libraries eventually added more evening and weekend hours to better serve customers as well.  As a result, library circulation increased 35-45%.  The malls also recorded considerable profits.  Even though book stores are normally seen as competitors to public libraries, their sales also increased due to its being nearby.  In my essay, I only criticized the notion of people having to navigate through mall traffic and shopping outlets to obtain information.  Yet in a weakened economy, these joint ventures may rise as both entities attempt to slave off fiscal losses.

Librarians also pay close attention to specific segments to develop an effective collection development policy.   This came across when I compared two Oregon libraries for a Library 266 collection development assignment.  The Oregon Public Library allocated resources such as big books and easy readers for toddlers, homework help for teenagers and online resources for local college students. The Portland Community College library based its decision to purchase databases and resources based on student enrollment in academic disciplines.  PCC also concentrated a large bulk of resources on distance learners as well.


I collaborated with Carlene Chiu on a Library 283 marketing research paper of the Foothill Boys and Girls Club (FBGC) in Duarte, California to illustrate how non-profit entities also address the social, cultural, and economic realms of information use to remain operational.  First, the FBGC fulfilled the vision of the national Boys and Girls Club in its focus of helping youth achieve their full academic and social potential.  The FBGC maintains its costs and services with a few full time workers and a large volunteer base. For $15 annual membership fee, children may use computer tutorials and receive homework help from tutors until 6 PM during the school year and throughout the day during the summer break.  Sports programs and parenting classes further enhance the well being of the community.  That’s unbeatable in today’s economy.  However, parents must factor in the transportation costs of getting their children to the facility.  In one respect, FBGC became a victim of its own success.  During an interview with FBGC’s supervisor, I learned how local school districts resisted partnering with FBGC because their $60 weekly charge for day care could not compete with the $15 yearly fee.  That’s unfortunate since children would very likely improve their academic performance and social skills if both groups joined forces.  


Information access impacts the social, economic, and cultural development of any given community.    After the organization defines its clientele, they allocate resources to serve the particular needs of their customers.  Through my studies, I realized this occurs across the library field

